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ON THE COVER. In conjunction with the 

World Environment Day celebration, 

GAIA members and partners in cities 

across India conducted massive clean-

ups and waste and brand audits. Photo 

by Clinton Vaz. 
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V 
ivid pictures tell stories that can move us to 

action. That’s why images of too much 

waste in the environment — choked 

waterways, waves spewing plastic waste 

back to shores, animals dying after ingesting plastic—

jolt us and compel us to act. 

Compelling images can easily achieve what hard facts 

fail to do. Though big numbers may awe, they are 

abstract and difficult to imagine, not to mention cold, 

and thus fail to thug at the heart.  

It is therefore crucial that we produce compelling 

images, and doing waste cleanup is a great way to do 

that. Through cleanups, we are able to produce 

images that tell a gripping story, e.g., of people 

coming together for a great cause, of the stark 

contrast of a once-dirty place suddenly becoming 

clean. Such images warm the heart and bring feelings 

of joy for having done something good for the 

environment. These images affirm a core belief: that 

we can effect change. 

But whereas cleanup is an effective springboard,  as a 

narrative, it is incomplete and problematic. In-

complete because it shows  only the extent of the 

visible problem; problematic because it reinforces 

inaccurate narratives: among them, that if only we 

don’t litter and there is effective waste management 

in place, then there will be no plastic pollution. It also 

gives the message that cleanup is an effective solution 

and if we participate in one, we are already doing our 

share for the environment. 

We know that the waste issue is not just an issue of 

littering and waste management, but more 

importantly, of design and production, consumption, 

and corporate greed. Sadly, these bigger issues are 

not easy to translate into compelling images. 

And so as campaigners, we need to do more—to make 

the invisible visible and to connect the dots. Adding a 

new layer—waste and brand audit—to cleanup is a 

great start. Waste and brand audits provide both 

compelling pictures and numbers. Through waste 

audits, we are able to show the types and volume of 

waste leaking into the environment. We are able to 

show just how wasteful we are. Through brand audits, 

we are able to put a face—or logo—to the culprits.  

MAKING THE INVISIBLE VISIBLE 

In short, cleanups let us see the problem; 

brand audits allow us to see who is to blame. 

Through our audits, the biggest culprits have 

ceased to be invisible. Now we are able to 

show that behind the carefully packaged 

personalities of our favorite brands are big lies 

and unfair practices. Now, we’re shifting 

narratives. 

In this issue of Waste Not Asia, we devoted 

pages to brand audit stories. Not only that; we 

are also launching new sections: Profile and 

Voices of Zero Waste. We thought that as we 

put faces to the culprits, we should also make 

our heroes visible. 

The Voices of Zero Waste highlights the words 

of Zero Waste advocates so we may be 

inspired by their examples and empowering 

quotes. 

Profile, meanwhile, is a full-length feature of 

Zero Waste advocates and practitioners in Asia 

Pacific. We started with two young leaders—

GAIA’s Froilan Grate and GDKPI’s (Gerakan 

Diet Kantong Plastik Indonesia) Tiza Mafira. In 

June, Froilan confronted big brands for their 

major role in the global plastic waste problem 

while Tiza was named Our Ocean Hero.  

But while we started the section with national 

and regional leaders, Profile will not just be 

about the people we often hear of. It is also 

about the heroes on the ground. In our 

succeeding issues, you will get to know people 

who are making changes in their communities. 

It is our hope that this issue’s offerings will 

inspire us in our work. Cheers and till next ish! 

On behalf of the GAIA Asia Pacific team, 

Sherma E. Benosa 

Communications Officer 
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O 
n the eve of World 

Environment Day, 

environmental 

organizations from 

India, the Philippines, and 

Indonesia called on multinational 

corporations to take 

responsibility for the pollution 

caused by their products, 

particularly in Asia.  

Waste and brand audits 

conducted in the three countries 

show multinational corporations 

to be the top sources of pollution, 

particularly of single-use plastics. 

From May 16 to 26, GAIA 

member organizations and 

partners conducted clean-up and 

waste and brand audits in 18 

states in India.  

As the Indian government hosts this year’s World 

Environment Day under the banner, “Beat Plastic 

Pollution,” 10 environmental groups across 

different cities and regions of India—Bengaluru, 

Chennai, Darjeeling, Dehradun, Delhi, Goa, 

Himachal Pradesh, Kolkata, Leh, Mumbai, 

Nagaland, Pune, Sikkim, and Trivandrum—

conducted unprecedented and coordinated waste 

and brand audits as a critical first step in identifying 

top corporate polluters and holding them 

accountable. 

The results of these audits are remarkably similar 

to audits done in Indonesia and the Philippines, 

which showed that multilayered plastics accounted 

for nearly half of branded plastics audited.   

Across the three countries, a total of 72,721 pieces 

of branded plastic waste were picked up and 

analyzed, close to 75% of which was food 

packaging. The rest was household and personal 

care packaging. 
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After the 21-day brand audit in India, PepsiCo was 

found to be the top multinational polluter. Perfetti 

van Melle and Unilever came in as second and third, 

respectively. Other multinational corporations in the 

top 10 list are Coca-Cola, Mondelez, Nestle, Procter 

& Gamble, McDonald’s, and Ferrero SpA. Among 

Indian companies, Amul, Britannia, ITC, Parle, and 

Haldiram are in the top 10 list. In audits conducted 

in multiple cities in the Philippines and Indonesia, 

Unilever, Procter and Gamble, Nestle, PT Torabika, 

Colgate-Palmolive, and Coca-Cola are among the top 

10 multinational polluters. 

“For far too long, multinational companies have 

been making billions of dollars from selling products 

that come in single-use low-value plastic packaging 

with no regard to how the resulting waste is 

managed,” said Von Hernandez, Global Coordinator 

of the #breakfreefromplastic movement. “The 

corporations responsible for the proliferation of 

these single-use, zero-value, and non-recyclable 

plastics need to own up to the 

massive pollution associated 

with their brands and 

products. They must clean up 

their act and start investing in 

alternative packaging 

materials and delivery systems 

that are ecologically 

sustainable for the people and 

the planet,” he added. 

While clean-ups tend to be a 

feel-good activity that help 

raise awareness about plastic 

pollution, they fail to stop 

plastic pollution or identify 

and hold accountable those 

responsible for pollution. 

“We’re sick and tired of being 

blamed and of cleaning up the 

mess produced by 

The corporations 

responsible for the 

proliferation of 

these single-use 

plastics need to 

own up to the 

massive pollution 

associated with 

their brands and 

products. They 

must start investing 

in ecologically 

sustainable 

alternatives.”  
 

—Von Hernandez 



6 

corporations. By identifying who’s behind the waste that’s polluting our countries and 

demanding change, we aim to make clean-ups a thing of the past,” said Pratibha 

Sharma, GAIA’s India Coordinator. 

Many of the multinational brands identified to be most responsible for plastic pollution 

through clean-up and audit activities have announced commitments to make their 

packaging more recyclable. However, recycling alone is not enough to staunch the 

steady flow of new plastic. Since the 1950s, only 9% of plastic ever made has been 

recycled, while plastic production is slated to increase by 40% in the next decade. The 

plastic recycling trade has allowed countries in the global north to export these problem 

plastics to poorer countries unequipped to deal with this plastic tsunami, where most 

end up in landfills or the 

surrounding environment. “In 

addition to dealing with huge 

volumes of disposable plastics, 

we have to fight unsustainable 

incineration technologies that 

are being peddled to us as 

solutions,” said David Sutasurya, 

Executive Director of Yayasan 

Pengembangan Biosains dan 

Bioteknologi (YPBB). 

“We can’t recycle our way out 

of this problem. Much of the 

plastic packaging currently on the market contains 

toxic additives that put recycling workers’ and waste 

pickers’ health at risk. The only way forward is for 

major consumer-facing corporations to stop 

producing single-use products and packaging that are 

used for seconds and then lead to pollution forever,” 

Sharma added. 

In stark contrast to corporations’ inadequacy in 

addressing the plastic pollution problem, 

communities across Asia are demonstrating Zero 

Waste solutions that can be adopted by cities and 

regions throughout the world. In San Fernando, 

Pampanga, Philippines, 95% of waste is diverted from 
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landfill through broad community participation, 

recycling, and composting programs. In Pune, 

India, a women’s waste-picker collective of over 

3,000 recycled 50,000 tons of waste from 600,000 

households in 2016. These Zero Waste systems are 

rooted in social justice and environmental 

protection. 

As corporations continue to show their disregard 

for public health and the environment by refusing 

to take accountability for the pollution they cause, 

communities across Asia are working together to 

implement solutions that not only 

reduce pollution, but also develop 

systems that create jobs, protect 

public health, the environment, 

and the climate. They demand 

that governments and corporates 

heed the evidence, and step up to 

their roles, too. 

Available online at http://www.no-

burn.org/on-world-environment-day-

green-groups-in-asia-call-for-corporations

-to-clean-up-their-mess/ 

In brand audits conducted in the Philippines, India, and Indonesia, branded single-use sachets make up a huge percentage 

of residuals. Top photos by Pratibha Sharma. Bottom photo by Natasha Kunesch. 

http://www.no-burn.org/on-world-environment-day-green-groups-in-asia-call-for-corporations-to-clean-up-their-mess/
http://www.no-burn.org/on-world-environment-day-green-groups-in-asia-call-for-corporations-to-clean-up-their-mess/
http://www.no-burn.org/on-world-environment-day-green-groups-in-asia-call-for-corporations-to-clean-up-their-mess/
http://www.no-burn.org/on-world-environment-day-green-groups-in-asia-call-for-corporations-to-clean-up-their-mess/
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READY TO BEAT PLASTIC POLLUTION?
ARE BUSINESSES 
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BY KRIPA RAMACHANDRAN 
CITIZEN CONSUMERS AND CIVIC ACTION GROUP (INDIA) 

 

READY TO BEAT PLASTIC POLLUTION? 

B 
eat Plastic Pollution, the theme for World Environment Day 2018, is a call to action for all of us 
to come together to combat one of the biggest environmental challenges of our time. It invites 
us to consider how we can make changes in our everyday lives to reduce the heavy burden of 
plastic pollution on our natural places, our wildlife – and our own health.  

While there are no reservations on the importance and relevance of this call for action, a critical 
examination of ‘whom’ it is being addressed to, especially in the light of the subtext, is in order. 
It is now a bitter reality of our times that plastic is the most pervasive debris found in the ocean, 
and with eight million more tonnes being added each year, it may be more prevalent in weight 
than fish by 2050. Many of the food, household and personal care products we use in our 
everyday lives are packaged in plastic, designed and destined for one use. This waste ultimately 
gets leaked into the coastal or marine environment. 



10 

the common people to ‘make changes to their everyday lives,’ the 

pivotal messaging surrounding this year’s theme is no different 

from these devious campaigns in implicating consumers. 

 

Recycling: Part of the Problem or the Solution? 

As the problem of marine plastic pollution gains greater public 

attention, it is critical to examine the response of the other two 

powerful actors—municipal authorities and businesses. Examples 

from around the world have shown that businesses—

manufacturers of plastics and products—successfully distanced 

themselves from the problem their packaging causes. The plastic 

and the fast-moving consumer goods (FMCG) industry which is one 

of the biggest consumers of the problematic plastics such as single-

use, multi-layers and composites have often used ‘recycling’ as a 

crutch to dodge the task of reducing the production of these 

problematic materials.  

However, research shows that recycling is a distraction from the 

task of reducing the production of disposable goods and often not 

an effective environmental solution. A study by Greenpeace found 

that 50% of plastic sent overseas was too contaminated to be 

recycled. A recent study by the Global Alliance for Incinerator 

Alternatives (GAIA) has affirmed that recycling will never 

compensate for the high use of plastic on its own. It has 

established with compelling data that only 9% of all plastic ever 

discarded since 1950 has been recycled, and the rest became 

pollution in landfills, dumpsites, incinerator emissions, or oceans, 

where it will remain for millennia.  

Thus, there is an urgent need to remove the moral and legal 

sanctity around the kind of recycling that offers ‘cushion’ to the 

industries to continue business as usual. It seemed as though 

India’s SWM and PWM Rules of 2016 were cut out to achieve this, 

until the amendment in April 2018. 
 

Pan-India Waste and Brand Audits 

To highlight the pervasiveness of plastics and to ascertain the 

responsibility for the proliferation of problematic plastic in the 

environment, 12 organisations conducted waste and brand audits 

in 15 cities across India between May 16 and May 30, 2018. The 

participating groups conducted audits in different sites such as 

public parks, water bodies, recreational centres such as malls and 

cinemas, and resource recovery centres.  

Waste was classified into seven main categories (unbranded 

plastics, branded plastics, polystyrene, rubber, glass/metal, textile, 

and paper/ cardboard), then measured by weight and volume. 

Random samples of branded plastics were further categorized into 

Sherilyn Mcgregor 

explains that while part 

of the explanation for 

this rising tide of waste is 

behavioural and 

generational (use-and-

throw generation), the 

problem is also 

structural, which is why 

campaigns, which focus 

on consumer behaviour 

change, are flawed. She 

explains that “litter is at 

the end of a process that 

involves production, 

consumption, and 

disposal, and this is a 

chain in which the 

consumer (and potential 

litterer) is the weakest 

link, with the least 

bargaining power. Yet 

most of the discourse on 

waste in general and 

plastic waste, in 

particular, has been 

restricted to behavioural 

problem of the 

consumers and the 

responses have, 

naturally, followed this 

path.”  

For many years now, 

giant multinational 

businesses have funded 

and run campaigns to 

manipulate consumers 

into thinking that ‘litter’ 

is solely a consumer 

behaviour problem. 

Their strategy has been 

typically to guilt-trip 

common citizens and 

consumers, absolving 

themselves of their 

responsibility to ‘clean 

up the mess produced by 

them’. By calling out to 
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The author 
during the 

waste 
assessment 

and brand 
audit in 

Chennai, India. 
Photo by 

Horeb Moses.  

product types (food, household, and personal care), and type of plastic 

packaging (single layer, multilayer, polystyrene, expanded polystyrene, 

hard plastics, polyethylene, foil, and others) and audited to record the 

brand and identity of the producer. The waste was classified by product 

categories, packaging, manufacturer, and brands. 

On the eve of World Environment Day, while Delhi was preparing to host 

delegates from different parts of the world for World Environment Day 

conference, GAIA India hosted a press meet to share the findings of the 

audit. The event comprised two sessions, with the first session breaking 

down the audit report and the second session on the recommendations 

and the way forward, based on the experiential success of all the partner 

organisations present at the event.  

Mr. Jairam Ramesh, former Minister of Environment and Forest, graced 

the event as the guest of honour and delivered the keynote address. In 

his talk, he cautiously problematised plastics from the standpoint of poor 

management rather than its toxicity and other inherent issues. 

Nonetheless, he advocated for a careful phase-out of the single-use 

plastics and other problematic pieces. He released the report and hailed 

the recommendations as ‘eminently reasonable and doable’. 

 

Is an alternative possible? 

Despite the crisis proportion, the plastic trend has not yet peaked, and is 

even reported to worsen—plastics producers are planning to flood the 

markets with a massive scale-up over the coming decades. It is projected 

that, by 2050, the total volume of plastic ever produced will reach 34,000 

million tons—over four times what has been produced so far.  

Despite some efforts to curb plastic pollution through mechanisms like 

bans and fees, overall, governments have been unable to staunch the 

increasing flow of plastic. At the moment, the plastic war, also perceived 

as the war against municipal authorities and businesses, is being waged 

by voluntary organisations and committed citizens.  

As the audit results have shown, companies are not only designing plastic 

to be difficult or impossible to recycle, but the overwhelming flood of new 

plastic into the market thwarts any chance of recycling keeping up.  

Given the current trend of the global waste crisis and the projections for 

the future, it is important for policymakers to acknowledge that recycling 

will never be able to absorb the existing and expanding production of 

plastics. Their primary emphasis must be on large-scale reduction of 

plastic. 

KRIPA RAMACHANDRAN is Researcher at the Citizen consumer and civic 

Action Group (CAG) based in Chennai, India. 

Available online at 

https://www.cag.org.in/blogs/are-businesses-ready-beat-plastic-pollution 

https://www.cag.org.in/blogs/are-businesses-ready-beat-plastic-pollution


 

INDUSTRY NEEDS TO STEP UP ITS GAME 
AND DESIGN PLASTIC OUT OF OUR SYSTEM 

PRATIBHA SHARMA, GAIA ASIA PACIFIC 
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M 
aharashtra’s plastic ban can be seen as a step closer to Indian Prime 

Minister Narendra Modi’s pledge to end the use of single-use plastic by 

2022—a timely announcement as India hosted this year’s World 

Environment Day. Maharashtra is not the first Indian state to come up 

with a plastic ban ruling, but it is certainly the first state to set forth a broad action plan 

and strong punitive measures against plastic. 

The state announced a ban on the manufacture, use, sale, distribution and storage of 

plastic materials such as one-time-use bags, spoons, plates, PET, and PETE bottles and 

styrofoam items on March 23, 2018. The announcement came without a clear roll-out 

plan and received backlash from both the public and plastic lobbying groups. As a 

result, the government decided to give three months’ time, until June 23, to dispose of 

the existing stocks and to prepare for implementation. The plastic ban notification 

indicates that violators will be fined over 70 USD and 145 USD for first and second-time 

offenses, respectively. A third-time offender will have to shell out over 350 USD and 

may also face imprisonment for three months. 

While the Maharashtra State Government’s move to ban single-use plastic is applauded 

nationally and internationally, the poor record of the plastic ban implementation in the 

country, along with the several exemptions, raises several concerns about its rigour and 

seriousness in addressing the plastic problem effectively. 

Case in point:  India’s commitment to phase out non-recyclable multi-layered plastics 

by 2018 through the Plastic Waste Management Rules 2016 was reversed a mere 20 

days prior to its end of the implementation period. The original Plastic Waste 
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Management Rules 2016 were hailed as a bold step 

in the right direction; however, they were amended 

to say that only non-recyclable plastic that is non-

energy recoverable or without any alternate use is to 

be phased out in two years.  

This gave plastic producers a scope to argue that 

their products can be put to some other use, if not 

recycled and also created opportunities for 

incinerator industries disguised under “waste to 

energy,” to burn ‘energy-recoverable’ single-use 

multi-layered plastic for its higher calorific value 

characteristics. This rendered the phase-out pointless 

and now effectively allows manufacturers of multi-

layered single-use plastics and plastic bags to 

continue with business as usual. 

Soon after the release of the Maharashtra Plastic Ban 

notification in March, PET bottle and styrofoam 

manufacturers and retailer associations opposed the 

ruling in the state’s High Court. They felt the ban was 

arbitrary, bad in law, and violated their fundamental 

right to livelihood.   

Giving in to the industry pressure, the state modified 

the rules, and made allowances for PET bottles for 

water and beverages of all capacities, which had 

been earlier restricted to bottles under 500 ml. Now, 

the Packaged Drinking Water Manufacturers’ 

Association (PDWMA) and the Federation of Retail 

Traders plan to file another appeal in the High Court, 

seeking permission to use plastic packaging for retail. 

PDWMA claims that packaging plastics should be 

exempt from the ban as they use transparent plastics 

which are “not hazardous for the environment.” 

In a surprise inspection carried out by Mumbai’s “anti

-plastic squad,” global food companies such as 

McDonald’s, Starbucks, and Burger King, among 

other food chains, were found to be in contravention 

of the plastic ban in the state and were fined over 70 

USD as first-time offenders. Meanwhile, McDonald’s 

joined restaurant associations in the region in asking 

for exemptions from the ban for delivery and 

takeaway orders. 

Joining the list of plastic-ban-

diluters are the bigger 

multinational giants – 

Amazon, H&M, PepsiCo and 

Coca-Cola – who heavily rely 

on plastic for product 

packaging and delivery 

system. 

In 2015, plastic packaging 

accounted for 36% of the 

plastic waste generated 

globally. As the production 

of plastic is largely reliant on 

fossil hydrocarbons, which 

are non-renewable 

resources, if the growth in 

plastic production continues 

at the current rate, by 2050 

the plastic industry may 

account for 20% of the 

world’s total oil 

consumption. 

 

Global Plastic 
Production by Industrial 
Sector in 2015, UNEP 

At a time when the world is 

looking to move away from 

oil as fuel and towards 

renewable energy sources, 

the petrochem industry on 

the other hand is moving its 

capacity to plastic 

production. 

Rather than stepping up and 

showing real accountability 

for the plastic mess already 

perpetuated by them, 

industries’ attempt to 

maintain the status quo by 

demanding dilution of plastic 

At a time when the 
world is looking to 
move away from 
oil as fuel and 
towards 
renewable energy 
sources, the 
petrochem 
industry on the 
other hand is 
moving its 
capacity to plastic 
production. 
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ban is appalling and says a lot about their apathy, business ethics, and commitment to 

address plastic problem. 

To help shine a light on the role of corporates and businesses in spawning the plastic 

crisis, the Global Alliance for Incinerator Alternatives (GAIA)  conducted a robust India 

Waste and Brand Audit under the banner of the #breakfreefromplastic movement. 

The brand audit was a unique and powerful tool which uses public participation to 

demonstrate the evidence of plastic pollution. 

Results showed that both local and international FMCG brands are responsible for the 

plastic waste in the country. India’s topmost FMCG companies- Parle, Britannia, Amul, 

ITC, emerged as the top waste generators amongst the national brands where as 

PepsiCo India topped the multinational list, followed by Perfetti van Melle and 

Hindustan Unilever, as second and third, respectively. Other multinational brands in 

the top 10 list are Coca-Cola, Mondelez, Nestle, Procter & Gamble, McDonald’s, and 

Ferrero SpA. Multi-layer packaging, which is non-recyclable, accounted for  48% of 

waste followed by 22% of single-layer packaging, 15% of PET and 12% of hard plastic. 

The Plastic Bags Manufacturers Association of India estimates that India’s plastic 

industry could lose over $2.2 billion and 300,000 jobs as a result of the Maharashtra 

State Government ban. While loss of livelihood is a real concern, it is often used as a 

tool to avoid responsibility by the plastic industry, especially the manufacturers and 

the leading FMCG companies who enjoy the maximum benefit from the plastic 

production and recycling.  

Yet not much of that profit trickles down to those on the front lines of recycling–

especially women wastepickers and other informal recycling workers who pick up, 

clean, sort, and segregate recyclable waste to sell it further up the value chain. 

As in the case of most developing countries with a robust informal recycling sector, 

the true cost of India’s recycling operations has never been determined. The cost is 

often externalized to the environment and to workers by compromising their health, 

safety, and statutory entitlements. If manufacturers were to face the true costs of 

their plastic production and recycling operations, such as the costs of handling, 

disposing, or treating the post-consumer waste generated, as well as the 
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environmental and health impacts of workers, a 

more realistic assessment of the true cost of 

recycling would emerge. Unmasking these costs and 

pinning them back onto manufacturers and 

consumers will not only shift the economic burden 

of managing products from local government and 

taxpayers to product manufacturers and consumers, 

but will also call out for innovations in materials 

science and product redesign that maximizes reuse, 

repurposing, and recycling. It will also spur the much

-needed investment in improving recycling 

standards and will rally for a fundamental shift in 

our throwaway culture. 

Many countries have successfully adopted 

environmental protection strategy such as Extended 

Producer Responsibility (EPR) in order to design 

waste out of products. EPR, based on the “polluter 

pays” principle, entails making manufacturers 

responsible for the entire lifecycle of the products 

and packaging that they produce. These instruments 

range from product take-back schemes, ‘pay-as-you-

throw’ fees, advance disposal fees, deposit-refund 

schemes and recycling and composting incentives. 

However cities need to be cautious about bad EPR 

practices which are being pushed to integrate take 

back schemes to fuel waste in incinerators, cement 

co-processing facilities and other false climate 

solutions. 

While Maharashtra’s single-use plastic ban is a step 

in the right direction, it will take a lot more than just 

a ban to fix the problem. The cases of many Indian 

states and other 60 countries where bans have been 

introduced indicate that mere plastic bans will not 

work. A radical shift in our 

plastic-waste reduction 

strategy is required which 

strongly holds the plastic 

ban, industry accountability, 

and public education  

together and ensures there 

is a just transition pathway 

from a linear extractive 

economy to that of circular 

economy. 

As for India, the government 

should revoke the recent 

amendment to the Plastic 

Waste Management Rules 

2016 and reinstate the 

phasing out of multilayer 

packaging as the very first 

step. Only when the 

government is resolute in its 

commitment to protect 

public and environmental 

health and not swayed by 

industry pressure will it be 

able to make India single-use 

plastic-free by 2022. 

PRATIBHA SHARMA is the 

India Coordinator of GAIA 

Asia Pacific. 

Available at http://www.no-burn.org/

industry-needs-to-step-up-its-game-and

-design-plastic-out-of-our-systems/ 

Industries’ attempt 

to maintain the 

status quo by 

demanding dilution 

of plastic ban is 

appalling and says a 

lot about their 

apathy, business 

ethics, and 

commitment to 

address plastic 

problem. 

— Pratibha Sharma 

http://www.no-burn.org/industry-needs-to-step-up-its-game-and-design-plastic-out-of-our-systems/
http://www.no-burn.org/industry-needs-to-step-up-its-game-and-design-plastic-out-of-our-systems/
http://www.no-burn.org/industry-needs-to-step-up-its-game-and-design-plastic-out-of-our-systems/
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TAKING ON GIANTS 
SHERMA E. BENOSA 

GAIA ASIA PACIFIC 

I 
t was like a modern version of the biblical story of David and Goliath, where 

the young boy David took on the giant Goliath—an uneven battle that saw 

the underdog eventually emerging victorious. 

In our version, Froilan Grate, regional coordinator of GAIA Asia Pacific and 

president of Mother Earth Foundation, was taking aim at not just one but many 

giants, represented by the world’s biggest consumer brands. If that’s already a 

lopsided battle, throw in the fact that Froilan was also inside the giants’ den—the 

brands’ very own conference, the Sustainable Brands Forum in Vancouver, 

Canada held last June 6.  

His mission: confront the top brands about their major role in the global plastic 

pollution problem.  

Back in the GAIA Asia Pacific office in Manila, Philippines, a private hashtag was 

created in support of Froilan—#prayforfroi—a joke intended to make light of the 

situation which also conversely emphasized the gravity of what their leader was 

about to do.  

But Froilan, in the company of friends from US-based NGOs working on plastic 

pollution, did not feel nervous at all. Like David, he knew he was doing it for the 

right cause and that he was sufficiently armed: in his hands was damning 

evidence that many of the companies in that conference are anything but 

“sustainable.” 

But what brought Froilan to this battle? 

From the point of view of the #breakfreefromplastic movement of which GAIA is 

a member, it’s about time that polluting brands are confronted with their own 

hypocrisy. As NGOs promoting real Zero Waste solutions, they knew that these 

brands are nowhere near sustainable, as the name of the conference suggests. 

Worse, these brands are also happily evading the responsibility of the marine 

pollution they are causing by passing the blame on to governments and the 

consumers. 

But for Froilan, speaking out at the conference was not just in fulfillment of his 

leadership role. It was also the logical next step to his Zero Waste journey that 

started 15 years prior.  
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As a Zero Waste activist before 

the term was even coined, 

Froilan has been bringing his 

own reusable tumbler, lunch 

box, cutlery, and bags 

wherever he goes—for which 

he was generally regarded as 

“weird” before the trend 

started catching on. As staff of 

Mother Earth Foundation, he 

was deeply involved in helping 

barangays (villages) and cities 

in the Philippines in 

implementing the country’s 

solid waste management law. 

The law decentralizes 

municipal waste management 

down to the smallest level of 

government (the barangay), 

requires door-to-door 

collection of segregated waste, 

and establishment of materials 

recovery facility (MRF) in every 

barangay, among others. 

A crucial part of the Zero Waste implementation is 

the at-source Waste Assessment and Characterization 

Survey (WACS), now popularly known as waste 

assessment and brand audit (WABA). Indeed, Froilan 

has worked too many years in various communities 

and contexts, and conducted too many WACS and 

WABAs to know that blaming the people and the 

government is just a tactic  corporations use so they 

can continue with business as usual.  

“Results of the at-source brand audits we conducted 

in various parts of the Philippines show that 

corporations are the source of problems. They keep 

producing and using products that cannot be 

managed… products that can neither be composted 

nor recycled,” Froilan said, adding that their findings 

consistently showed that a huge percentage of the 

problematic waste are single-use plastic, most of 

which are branded. 

Armed with data from the Philippines, Indonesia and 

India, and in front of an audience which included 

representatives from the offending brands, he 

challenged another commonly accepted narrative: 

that Asia is the source of the global plastic waste 

Froilan (second from left) at the Sustainable Brands forum 



problem caused by these countries’ lack of waste 

management and discipline.  

He said that although there is recognition that 

there are problems in these countries with regards 

to waste management, the current narrative 

misses important things; for example, that there 

are hundred of thousands of waste pickers and 

waste workers in these countries managing the 

waste, sometimes, for “less than a dollar a day.”  

“Waste pickers and waste workers divert as much 

as 80% of waste from landfills. But why can’t they 

divert 100%? It’s because of the problematic 

products that can neither be composted nor 

recycled,” he said.  

In an interview, Froilan emphasized that the top 10 

plastic polluters are multinationals headquartered 

in the Global North. 

“It is these manufacturers who should be tagged as 

the sources of the global plastic problem, not the 

countries they flooded and burdened with their 

problematic products. These consumer brands 

cannot, for example, sell products in sachets in 

their own countries. So they come to Asia, and 

push their products despite fully knowing that 

these countries do not have the infrastructure to 

manage the problems caused by their products,” 

he said. 

Asked how the brand representatives reacted to 

his presentation, Froilan shared that a 

representative accused him of simply shifting the 

blame on to the brands, instead of encouraging the 

people to manage their waste well by recycling 

more and not littering, and demanding that 

governments establish efficient waste 

management systems. 

“The accusation is not only uncalled for, but also 

cruel and unjust. They’re talking to someone who 

has been doing his part for decades and worked 

with communities in implementing Zero Waste 

programs. I know very well 

that even if there was an 

efficient waste management 

system and consumers 

composted all their organics 

and recycled all their 

recyclables, there will still be a 

percentage of the waste that 

will not be managed simply 

because it is unmanageable—

their packaging!” Froilan 

shared. 

Froilan emphasized that these 

companies have made billions 

of dollars out of the 

problematic products, so they 

must take responsibility for 

the waste their products 

create. “Exposing them as the 

top polluters is simply showing 

the world who is really to 

blame, and making them 

accountable,” he said. 

About his experience at the 

Sustainable Brands 

Conference, Froilan shared: “I 

don’t have any illusion that 

one single talk can make 

companies change their minds 

over their product packaging. 

But I’m happy that the 

conversation has started. 

People are more aware now. 

More people are demanding 

change, so companies are 

realizing that doing nothing 

about plastic waste will 

ultimately hurt their bottom 

line.” 

Available online at: 

http://www.no-burn.org/profile-taking-on

-giants/ 
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I don’t have any 
illusion that one 
single talk can 
make companies 
change their 
minds over their 
product 
packaging. But I 
am happy that the 
conversation has 
started. 
Companies are 
realizing that 
doing nothing 
about the plastic 
waste will 
ultimately hurt 
their bottom line. 

—Froilan Grate 

http://www.no-burn.org/profile-taking-on-giants/
http://www.no-burn.org/profile-taking-on-giants/
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I 
n conjunction with the World Ocean Day and as part of the Clean Seas Campaign, UN Environment 

recognized five remarkable persons from Indonesia, India, Thailand, United Kingdom, and the USA 

as the Ocean Heroes 2018. Among them is lawyer Tiza Mafira, Director of Gerakan Diet Kantong 

Plastik Indonesia (GIDKP).  

Tiza has been campaigning against single-use plastic bags since 2013. She encourages ban or levy for 

disposable plastic bags in the retail sector. In 2015, her organization launched a petition calling for 

retailers to stop providing plastic bags for free. The following year, a national trial for paid plastic bags 

was introduced. After six months of trial, there was a significant reduction in the use of plastic bags in the 

country (55%). Although these trials were stopped due to inconclusive agreement among the 

stakeholders, several provinces have prepared their own initiatives to develop relevant regulations and 

two cities in Indonesia have banned plastic bags in modern retail stores. One of them is Banjarmasin City, 

which shows commitment by halting the circulation of plastic bags in all retail stores. The city of 

Balikpapan also issued a plastic bag termination regulation in all retail stores effectively by July 2018. 

"I am grateful to the UN Environment for this appreciation. It is unexpected and a pleasant surprise that 

UN Environment appreciates our struggle to reduce pollution in the Indonesian ocean," said Tiza. 

With an active encouragement from GIDKP and support from the Ministry of Environment and Forestry 

and Kota Banjarmasin, in February, 24 regencies expressed their commitments to formulate their plastic 

waste reduction strategy. This step is taken to formulate a concrete strategy of reducing plastic bag 

waste in public spaces, including at seas. 

"We are proud of Indonesia's young people like Tiza, UN Environment 2018 Ocean Heroes. Pollution in 

the ocean and the vast ocean of Indonesia needs champions and leaders, especially from youth groups 

like Tiza and friends," said Brahmantya S Poerwadi, Director General of Sea Spaces Management, 

Ministry of Marine Affairs and Fisheries. "We hope this prestigious award to Tiza can inspire more parties 

and to solicit more support to achieve Indonesia's goal to have  plastic-free ocean by 2025." 

The phenomenal idea that Tiza and her friends encourage us with was when they built a movement and 

call for no free-of-charge plastic bag" in 2016," said Dr. Novrizal Tahar, Director of Waste Management, 

KLH. "The issue of 'disposable shopping bags' is not easy, because it received many challenges from 

various parties whom their comfort status quo felt disturbed. However, actually we have already had sets 

of adequate regulations that need to be implemented at the local level with improved and adequate 

supervisions." 

At the time the idea of "plastic bags are not free" was launched, almost all of the nation's top print media 

put the news on headlines and home pages. According to Novrizal, it was only that time that there was 

such intensive media attention to the issue of disposable plastic bags. 

"Government needs to be bolder and firm in regulating disposable plastic bags. Permanent regulations 

for disposal and disposable plastic restrictions need to be accelerated soon because it’s been pending for 

too long," said Nur Hidayati, WALHI's National Executive Director. "The trials ran well and Tiza’s campaign 

need to be supported by a permanent regulation. More broadly, the prohibition and restriction of other 

disposable plastic packaging also needs to be done within the framework of Zero Waste Cities. 

Available online at http://dietkantongplastik.info/2018/06/11/tiza-mafira-ocean-hero-optimistic-indonesia-reduce-plastic-

pollution-ocean/ 

TIZA MAFIRA: OUR OCEAN HERO 

http://dietkantongplastik.info/2018/06/11/tiza-mafira-ocean-hero-optimistic-indonesia-reduce-plastic-pollution-ocean/
http://dietkantongplastik.info/2018/06/11/tiza-mafira-ocean-hero-optimistic-indonesia-reduce-plastic-pollution-ocean/


 
STOPPING PLASTIC  

        WHERE IT STARTS 
BY JED ALEGADO 

BREAK FREE FROM PLASTIC 
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A 
 report of the Center for Environmental 

Law (CIEL) states that “99% of plastics 

are produced from chemicals sourced 

from fossil fuels.” U.S. plastics 

production is located in regions near fossil fuel 

extraction especially in the Gulf Coast, and 

Appalachia where communities are fighting 

proposed expansion of the extraction and 

infrastructure necessary to ramp up plastics 

production for export." 

The report further states that the “availability of 

cheap shale gas in the United States is fueling a 

massive wave of new investments in plastics 

infrastructure in the US and abroad, with $164 

billion planned for 264 new facilities or expansion 

projects in the US alone, and spurring further 

investment in Europe and beyond." 

Such was rationale behind the 

#StoppingPlasticWhereItStarts Tour organised by 

one of the #breakfreefromplastic member groups 

in the United States, Earthworks. According to 

Jennifer Krill, Earthworks' Executive Director, the 

tour seeks to serve as a platform to bring U.S. 

grassroots community leaders threatened by oil 

and gas are joining their voices with communities 

around the world trying to break free from 

plastic." 

“Plastic pollution begins with the climate and 

community health impacts from fracking and 

petrochemical manufacturing. The U.S. is the 

largest producer in the world of oil and gas, thanks 

to fracking, and now, the industry wants us to be 

the world’s supplier of plastic,” said Krill.  

I had a privilege of joining this two-week tour with 

seasoned activists Myrna Dominguez of the Asia-

Pacific Network on Food Sovereignty from the 

Philippines and Lakshmi Narayan from KKPKP of 

Pune, India. Myrna who used to be connected P
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with the underground Leftist 

movement in the Philippines is 

a champion of smallholder 

food producers rights in the 

region while Lakhsmi is a trade 

union activist and is carrying 

the issues of waste pickers. 

During the tour, we visited 

proposed fracking sites in 

Texas, Louisiana, and 

Pennsylvania. In these cities, 

we met groups fighting 

fracking and oil and gas 

facilities owned by large 

petrochemical corporations. 

Despite the differences in the 

level of struggles among these 

groups, one thing is clear: 

communities of color and low-

income communities are the 

ones suffering from the health and environmental 

impacts of these linked industries. They are the 

ones largely experiencing the bad impacts of 

ethane and methane pollution.  

This was evident in Port Arthur, Karnes and Corpus 

Christi in Texas where Hispanic migrants living near 

the facilities are fighting the construction of these 

facilities. In the state of Louisiana particularly in St. 

James and St. John, African-American groups who 

have historical roots in slavery are suffering from 

health impacts of methane plants and oil pipelines 

which have health ramifications for the residents 

living in the area known as “Cancer Alley.” In 

Pittsburgh, Pennsylvania, residents are greatly 

impacted by these proposed sites in Beaver and 

Allegheny counties.  

These connected industries (plastic and fuel), have 

unsustainable, violent, and oppressive practices 

that harm not just consumers but the very people 
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Convergence among 

movements from 

different races and 

from different kinds 

of struggles is 

necessary as we fight 

against big 

corporations 

carrying the 

neoliberal principles.  

— Jed Alegado 
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they employ because of labor practices, human 

rights abuses, concealment of scientific 

information from the public and until now flat-out 

refusal to take responsibility for the havoc they 

cause.  

In these visits, Lakhsmi, Myrna, and I have shown 

how the impacts of plastic in countries in the 

Global South like India and the Philippines are 

connected to the large investments of these 

corporations to construction of oil and gas 

facilities in these states.  

The response of the public outside the activist 

circle is amazing. In one of our public events, 

someone from the audience asked how they can 

help with the struggles of these fisherfolk and 

waste picker groups which Lakshmi and Myrna 

have been leading.  

We tried to explain to them that their struggles 

are the same with our struggles and that solidarity 

is needed in order to fight the 

intersection of extractive 

industries and plastic 

manufacturing industries which 

have bad impacts to our health, 

environment, and livelihoods.  

Convergence among movements 

from different races and from 

different kinds of struggles is 

necessary as we fight against big 

corporations carrying neoliberal 

principles. Uniting these groups 

from the upstream to the 

downstream of the plastic chain 

will bring about a broad yet solid 

front against capitalism and its 

excesses.  

To fully #breakfreefromplastic, 

we should stop plastic where it 

starts.  
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T 
he Aberdeen Dragon Boat Race and the Hong Kong Dragon Boat Carnival are the 

major festive events during the Chinese traditional Dragon Boat Festival held in 

the month of June. During these events, thousands of participants stand along 

the harbour front and cheer the paddling teams. These events typically create a 

huge amount of people flow and waste especially plastic bottles.  

To reduce the plastic waste generation during said events, Greeners Action (GA) teamed 

up with the organizers and provided environmental consultation and advisory service in 

organizing a green event. 

Following GA’s recommendation, the organizers encouraged the attendees to bring their 

own water bottles. They also set up rubbish bins and recycling stations as well as drinking 

water dispenser stations.  

BY ANGUS HO, GREENERS ACTION (HONG KONG) 

10,000 EDUCATED ON  

              CLEAN RECYCLING  
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Prior to the event, GA trained green ambassadors to 

talk about clean recycling and promote proper 

recycling on site. GA also helped coordinate with 

different recyclers for recyclables collection services 

to make sure all the collected recyclables will be 

treated properly. 

Greener Action team as green ambassadors during the event  

During the event, separate 

recycling bins with colourful 

graphics and bilingual signage and 

bottle rinse areas were set up. 

Green ambassadors holding 

signage walked around the venue 

to encourage participants to do 

recycling and directed participants 

to the nearest recycling station.  

To avoid contamination of 

recyclables, participants were 

required to empty and rinse their 

recyclables before putting them in 

their corresponding recycling bin. 

At the end of the event, over 

10,000 participants were 

educated on and practiced clean 

recycling on site. Over 63 kg of 

plastics, papers, aluminum cans 

were collected in the designated 

separate recycling stations, while 

the normal rubbish bins were in 

chaos. 

This shows that 

indeed, people 

support recycling but 

they need 

encouragement, 

education and the 

right tools. 

 

ANGUS HO is the 

Executive Director of 

Greeners Action. 
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I 
n conjunction with World Environment Day, we 

are calling for a ban on single-use plastics.  

Plastic bags cause many minor and major 

ecological and environmental issues. About 50% 

of consumer plastics are designed to be used only 

once.  

The throwaway items or single-use plastic objects 

such as carry bags, straws, water bottles, stirrers, 

cutleries and sachets are responsible for half of the 

plastic waste in the world. 

Children symbolically throw away single-use plastic bags following a lecture conducted by CAP on the perils these materials pose. Photo by Theeban Gunasekaran.

CAP CALLS FOR  

BAN ON  
SINGLE-USE 
PLASTICS 
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In 2016, the Malaysian Plastics Manufacturers 

Association (MPMA) said that the average Malaysian 

uses 300 plastic bags per year. Thus, with a 

population of 30 million multiplied by 300, the result 

is a whopping nine billion plastic bags each year. 

This figure is solely based on plastic take-away bags 

from hypermarkets and supermarkets and does not 

include night markets, wet markets, or even from  

hawker stalls. 

Malaysian consumers have a habit of requesting or 

demanding more plastics whenever buying their 

. Photo by Theeban Gunasekaran. 

STATEM
EN
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favourite food, and in wet markets 

we can see free-flowing giving away 

of single-use plastic bags. In many 

circumstances, using plastic water 

bottles or plastic cups for drinks has 

become inevitable in majority of 

events, including government and 

public gatherings, meetings, 

festivals, and so on.  

An estimated 100 M metric tons of 

plastics are present in the Earth's 
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oceans. If one plastic bag can bring down 

birds and fish, imagine the consequences of 

this massive amount. The effects of plastic 

on marine life are so devastating that soon 

the planet's sea animals and birds will end 

up as nothing but statistics. Animals like 

birds, marine creatures, and cattle often 

mistake plastic bags for food or nest-

building materials, leading to poisoning, 

choking and entanglement and blocked 

intestines. 

Since there are a lot of problems associated 

with plastic bags, many countries in the 

world have banned or imposed taxes on 

plastic bag usage. Fifteen African countries, 

which take plastic consumption as a serious 

issue, have implemented either bans or 

charged taxes on the material’s use.  

In Asia, China placed a ban on all thin plastic 

bags and began requiring retailers to tax 

thicker bags. Other countries in Asia that 

have bans or taxes in place include 

Bangladesh, Cambodia, Hong Kong, India, 

Indonesia, and Taiwan.  

Europe has been very active in its fight 

against plastic bags. Certain areas in 

Argentina, Brazil, Chile, and Colombia have 

also taken measures to reduce use of 

plastic bags. 

Some alarming global statistics on plastic 

pollution: 
 

• 5 trillion plastic bags used each year 

• 13 MT of plastic leaks into the ocean 

each year 

• 1M plastic bottles bought every minute 

• 100,000 marine life killed by plastic each 

year 

• 90% of bottled water found to contain 

plastic particles 

• 50% of consumer products are single-use 

• 71% of seabirds and 30% of turtles have been found 

with plastics in their stomachs  

The plastic straw is another single-use plastic which is 

bad for the ocean. America alone uses 500 million 

straws every day and we can imagine the volume of 

straw wastage in the rest of countries in the world. 

Most of those straw wastes end up in oceans, polluting 

the water and killing marine life. If we continue using 

the straw by the year of 2050 there will be more plastic 

in the ocean than fish. 

Hence, the announcement by Housing and Local 

Government Minister YB Zuraida Kamaruddin in May 

2018 that there will be a nationwide ban on plastic 

bags within a year is the way forward.  This should be 

followed with bans on other single-use disposable 

products and microplastics.  

Eliminating single-use plastic is a necessary step to 

decrease the amount of waste and pollution in the long 

term. Consumers and businesses should play their part 

by replacing all plastic and paper bags with reusable 

bags. This would mark a significant shift towards waste 

and pollution elimination. 

No to plastic pollution. Go reusable. 

S.M. Mohamed Idris, CAP President, during a press conference 
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M 
alaysians love to pour their teh Tarik 

in a small plastic bag  which they 

then fasten with a raffia string, then 

drink it using a straw. Unknown to 

many, this habit has negative impacts not only on 

their health but also to the environment. 

"Remember the next time you drink your favourite 

hot drinks this way, you also ingest a small amount of 

Bisphenol A (BPA), a chemical that leaches from the 

plastic when it comes into contact with hot 

beverages. This is the chemical responsible for the 

hormonal disruption in the human body and the 

ensuing health problems such as obesity and cancer," 

warned Theeban Gunasekaran, Education Officer of 

TEACHING CHILDREN ABOUT THE PERILS OF PLASTICS  

the Consumers Association of 

Penang (CAP). 

Theeban was talking to a group of 

students from Penang Suya 

Meiyarivagam, at Island Glades, 

Penang. He was teaching them 

the negative effects of plastic in 

the environment and in human 

health.  

“Plastic litters choke waterways, 

cause floods, and emit toxic gases 

when burned. Unrestrained use of 

plastic products has turned 

oceans into a huge garbage bin, 

threatening sea creatures by 

suffocating, hurting, maiming and 

killing them,” he told the children.  

Theeban also taught them how to 

compost their organic 

waste. Through a sample, he 

explained how organic 

composting can easily be done in 

an urban setting.  

“A combination of kitchen and 

garden waste thrown in a pipe 

inserted in a pot filled with soil is 

a simple method to compost 

organic waste. This method 

prevents the organic waste from 

being dumped in landfill and turns 

organic waste into compost which 

can be used to make the soil 

fertile,” he told the children. 

Following the lecture, the 

students vowed to abstain from 

using plastics by adopting safe 

practices such as bringing their 

own water bottles and using non-

plastic straws. 

 

BY SUSEELA NAGAPPAN, CAP (MALAYSIA) 

Theeban Gunasekaran teaching students how to compost. 

Photo by Gheshigen Vadiveloo. 
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T 
he Bai Tu Long National Park in Quang Ninh province was established under 

the Prime Minister's Decision No. 85/2001/QD-TTg of June 1, 2001. It has a 

total area 15,783 ha, of which 9,658 ha is the sea and 6,125 ha is composed of 

the floating islands. The buffer zone of the National Park is 16,534 ha, located 

in five communes: Van Yen, Minh Chau, Ha Long, Ban Sen and Quan Lan. It has a 

population of 24,141.  

In the area of Bai Tu Long National Park boundary, there are 109 aquaculture 

households in aquaculture areas as planned. These are the households that are 

permitted by the management board to develop their livelihoods and increase incomes. 

At present, the aquaculture households in Bai Tu Long NP are primarily mollusk (clam) 

and using mainly plastic and Styrofoam materials as protection and nursing cages.  

Recently, some households used cement ships for protection work. There are 50 

protected rafts, in which 35 are raft houses (area of each cage is 40 m² using about 40-

50 Styrofoams with size of 1m x 80 cm and 15 cement ships. There are 100 nursing rafts 

(each cage uses 10 styrofoams with size of 60 cm x 40cm).  

POLYSTYRENE SITUATION IN BAI TU LONG AND GREEN HUB
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BY HOA TRAN, GREEN HUB (VIETNAM) 
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POLYSTYRENE SITUATION IN BAI TU LONG AND GREEN HUB’S EFFORTS  

Ba Mun island, Minh Chau commune is in the core zone of the NP. Because of their 

location, households on the Minh Chau commune mainly catch fish. Total number of 

styrofoams of three households are about 330 floats, half of buoys are 70cm * 50 cm, 

the other half is 2m*1m.  

In 2016, after the first coastal clean-up co-organized by the Centre of Supporting Green 

Development (GreenHub), International Union of Nature Conservation (IUCN) and 

partners, the Ha Long City People’s Committee issued Decision No. 349/TB-UBND 

banning the use of polystyrene in floating structures in Ha Long Bay.  

To continue this effort, the Quang Ninh province people’s committee issued Decision 

No. 4760/UBND-NLN1, dated 3 July 2017 restricting the use of foam buoys and 

materials in aquaculture to affect the environment in the province.  

In accordance with this decision, the Management Board of Bai Tu Long National Park 

conducted information campaign for people involved in aquaculture activities in the 

region on the harm and impact of the use of foam buoys in aquaculture. 
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When people participate 

in aquaculture in the NP, 

they should secure a 

license from the Park. 

They must also sign a 

commitment to protect 

aquaculture in Bai Tu Long 

National Park and restrict 

the use of styrofoam in 

aquaculture activities.” 

 

Artwork from plastic 

and Styrofoam waste 
From May 29 to June 8, 

2018, GreenHub together 

with IUCN and partners 

staged ‘Artwork from 

plastic and Styrofoam 

waste - I love sea and 

island - Born to be wild,’ a 

program that included 

activities such as coastal 

clean-up, trash sorting 

training, and art 

performance. 

About 100 participants, including pupils in Minh 

Chau school, participated in the coastal clean-up. 

Within an hour, they collected 141.5 kg of 

inorganic waste.  

The waste collected was used to create artworks, 

which attracted a lot of tourists and locals and 

informed them about Styrofoam waste and the 

impacts of plastic/polystyrene on marine animals. 

 Compositions of the waste is shown in the 

following charts: 

As we can see, although there are decisions to 

limit the use of Styrofoam in floating 

aquaculture cages/rafts in cities and 

provinces, polystyrene still forms more than a 

half of the total waste both by volume or by 

weight.  

The Bai Tu Long NP Management Board plans 

to review the use of Styrofoam in aquaculture 

activities and better communicate the idea of 

polystyrene restriction. We find that the 

aquaculture farmers need technical and 

financial support, guidelines, and feasibility 

solutions. GreenHub, IUCN, and our partners 

continue to work with the local government 

and communities to provide such. 

HOA TRAN is the Executive Director of Green 

Hub. She may be reached at 

hoa.tran@greenhub.org.vn. Artwork created out of the inorganic trash. Photos courtesy of IUCN. 
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A 
 public hearing held in April 2018 at the 

India Social Institute, New Delhi 

highlighted the perspectives of 

the informal sector wastepickers who, 

under Rule 15 of the 2016 Waste Management 

Rules, as well as the recently declared Delhi SWM 

Bylaws, have to be mandatorily included in the 

city’s waste management. 

Wastepickers, who work hard day and night in 

debilitating conditions, recycle and manage 20% of 

all the waste generated in Delhi, thus playing an 

invaluable role in reducing greenhouse gas 

emissions and mitigating the effects of climate 

change. They save the municipalities a lot of money 

and resources by collecting and recycling the 

city's waste.  

Designated representatives from Safai Sena Jai 

Prakash Chowdhury, Bechan tanti, Kishori, 

Manwara Begum, Nazeer, and Khatoon shared their 

perspectives and presented specific challenges they 

faced to an audience comprising of the Chief Guest 

Meenakshi Lekhi, MP (Lok sabha), New Delhi 

constituency, government officials, as well as 

wastepickers, waste dealers and other waste 

workers. The wastepickers came from various 

geographical areas and represented wide range of 

challenges.  

The topics discussed focused on what the new solid 

waste management rules of 2016 means for 

wastepickers and other critical issues such as 

health, basic needs, I-cards, space for waste 

segregation and basic safety equipment as 

mandated in the rules, Adhar cards, bank accounts, 

and pension for wastepickers, Aaganwadi centres, 

sanitation and clean drinking water, as well as 

proper drainage in the communities. 

Safai Sena and Chintan proposed this public hearing 

as the year 2018 is a crucial one for wastepickers in 

Delhi. The various municipalities and the 

government must report back on its progress in 

implementing the Solid Waste 

Management Rules, 2016 and 

one of criteria of the Swachh 

Bharat Survekshan is that rules 

and policies are implemented, a 

key part being informal sector 

wastepicker inclusion.  

Meenkashi Lekhi promised four 

mobile health vans to 

communities in her 

constituency and to give 

unconditional support to the 

informal wastepickers.  

“We sincerely hope that the 

voices and viewpoints of Delhi’s 

wastepickers are heard and 

taken seriously. This will 

automatically ensure that the 

SWM Rules, 2016 are complied 

with by the local municipalities. 

We look forward to a much-

needed change in how our 

cities manage their waste 

inclusively and sustainably, 

taking into account livelihoods 

of the urban poor,” said Chitra 

Mukherjee, Head of 

Programmes of Chintan. 

WASTEPICKERS DEMAND  

COMPLIANCE WITH SWM RULE 2016  



T 
he implementation 

of the decade-old 

ban on free plastic 

bags appears to be 

wanting, said a report 

released by the China Zero 

Waste Alliance (CZWA) on the 

eve of the 10 anniversary of 

the ban. 

To determine the effectivity 

of the ban in various places, 

CZWA worked with other 

socio-civic organizations and 

volunteers in nine urban 

counties: Beijing, Shenzhen, 

Shenyang, Hefei, Luoyang, 

Ningbo, Leping Jiangxi, 

STUDY: GREATER EFFORT NEEDED TO IMPLEMENT  

DECADE-OLD BAN ON FREE PLASTIC BAGS 

Rongxian Sichuan and Sanhe town, and Fuyang 

Anhui.  

They found that of the 1,101 offline retail outlets 

investigated in the areas mentioned, 979 still 

provided plastic shopping bags.  

The charge for the use of plastic bags was also not 

effectively imposed. Only 89 stores or 9.1% charged 

consumers for the use of plastic bags. 

Moreover, up to 78% of the 979 stores which 

provided plastic bags used non-compliant ones, and 

only 36 stores (3.7%) satisfied all the requirements of 

the ban which includes standard identification, 

conformity to thickness and clearly marked prices 

indicated in consumer receipts. 

“Supermarkets and national chain convenience 

stores are replacing 

banned portable 

plastic shopping bags 

with other plastic film 

packaging that do not 

meet the original 

intention of the policy 

to reduce ‘white’ 

pollution,” Xinyuan 

Xie, Policy researcher 

of CZWA, observed. 

Another emerging 

issue is packaging for 

online purchases. 

Online purchasing is 

an industry that has 

emerged after the 

implementation of the 

ban and is in the gray 

zone of the policy. 

Whether this industry 

is confined by the ban 

is not clear. Still, the 

report conducted a 

CAIXUAN YUE 
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preliminary research on the take-out sellers and 

platforms. The result showed that among 23 take-

out sellers using plastic bags, 96% used non-

compliant plastic bags. The main problem was  

incomplete bag identification: no seller made it 

clear that the plastic bags are charged and the fee is 

not indicated in the receipts. If the Internet take-out 

industry should be included in the ban, 

implementation is worrying. 

In addition, the report also pointed out that a major 

reason for the proliferation of non-compliant plastic 

bags is that the source of sales has not been 

effectively controlled.  

According to a survey of an online sales platform, 

nearly 80% of plastic bag sellers publicly sold non-

compliant plastic bags without labels or fell short of 

standard thickness, and that it is common for  off-

line stores to sell non-compliant plastic bags.  

“Although these sellers have clearly violated such 

regulations as the ban on free plastic bags, the 

Product Quality Law, the General 

Technical Requirements for 

Environmental Protection, Safety 

and Labeling of Plastic Shopping 

Bags, and so on, the reply from 

the online platform was 

‘reporting is not established,” 

said Qian Tian, secretary general 

of CZWA, adding that the alliance 

intends to take further steps in 

this regard. 

“The introduction of the ban 10 

years ago is undoubtedly of great 

importance. Not only did it put 

the problem of plastic waste 

under the spotlight, raising 

public awareness and education 

for the public, it also increased 

the attention of society to 

environmental issues. However, 

apart from the large 

To celebrate  the 10th Anniversary of Ban on Free Plastic Bags,  China Zero Waste Alliance and Shanghai Aifen Environmental 
Protection jointly initiated the “Hello, Vegetable Basket—2018 Million Reduction of Plastic Action” program, which focused on the 
overuse of plastic bags when shopping in groceries or supermarkets. Photo courtesy of CZWA. 

37 



supermarkets and 

national chain 

convenience stores, 

where the 

implementation of the 

ban has been 

maintained well, our 

research found that as 

time goes by, the 

implementation of the 

policy has been 

neglected by most retail 

sellers,” said Xinyuan 

Xie, Policy director of 

CZWA. 

She added: “In the next 

decade, the plastic 

pollution problem will 

be even more serious 

and the challenge will be 

much greater. In 

addition to the above-

mentioned suggestions, 

we also hope the ban in 

next 10 years won’t 

solely focus on plastic 

bags, but will become a 

package policy for 

disposable plastic 

packaging and avoid the 

so-called ‘degradable 

plastic’ as a solution. 

The government and 

public can also figure 

out more portable 

alternatives which are 

reusable like vegetable 

basket, making plastic 

waste reduction targets 

a reality.” 

 

RECOMMENDATIONS  
FROM CZWA 

 

• Upgrade the ban into administrative regulations; 

modify the penalty clause into “concurrent 

penalty,” and increase the fine. Merchant 

cashiers should clearly identify the report phone 

number in case of the violation to facilitate public 

supervision. 

• Eliminate non-compliant plastic bags in 

production, sales, and use. The Quality 

Supervision Bureau, Industrial and Commercial 

Bureau, and other legal authorities should 

strengthen the special law enforcement actions on 

the production, sales, and use of non-compliant 

plastic bags, and crack down on non-compliant 

plastic bags. 

• Charge plastic bags in the production process not 

in the marketing process. Classify plastic bags as a 

taxable pollutant, or the producers should pay to 

the special plastic pollution prevention fund.  

• Rethink the target of the ban on free plastic bags 

and consider restrictions on other plastic film 

packaging, and encourage innovation on reusable 

bags.  

• Include the take-out industry in the scope of the 

ban and make the related platforms responsible 

for  compliance to the ban. Meanwhile, relevant 

departments should strengthen their supervision. 
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CHINA SAYS HELLO TO VEGETABLE BASKETS 

D 
uring the celebration of the 10th Anniversary of Ban on Free Plastic Bags, the 
China Zero Waste Alliance and Shanghai Aifen Environmental Protection jointly 
initiated the “Hello, Vegetable Basket—2018 Million Reduction of Plastic Action” 
program, which focused on the overuse of plastic bags when shopping in 
groceries or supermarkets.  

The program calls for 10,000 families/persons to take on the challenge to reduce 1 million 
plastic bags by using vegetable baskets, cloth bags, and etc. as alternatives.  

Through the promotion of large-scale practices and actions, as well as extensive publicity 
and dissemination, the program has triggered broader social concerns and reflections, as 
well as provided practical examples for China’s response to plastic waste problems. The 
program also received support from One Foundation and Yiqifen Community Program. 

YPBB delivered a sharing session regarding the Zero Waste cities program in the city of Bandung at 
the National University. In this sharing, the YPBB team explained the success of sorting waste done 
at the source. It is expected that the National University campus can manage its waste 
independently and participate in environmental conservation.   

YPBB TALKS ABOUT ZERO WASTE  
AT THE NATIONAL UNIVERSITY 
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In Liu Qui Island in Taiwan, junior high school students conducted beach clean up in 

celebration of Earth Day 2018. The cleanup is just one of the activities of green groups in 

Taiwan, including Wild at Heart, to mark the occasion. Photo by Xavier Sun.  

 

TAIWAN CELEBRATES EARTH DAY THROUGH CLEAN UP  
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VIETNAM CONDUCTS AT-SOURCE BRAND AUDIT  

As part of the World Environment Day Celebration, an eight-day at-source waste assessment 

and brand audit was conducted in households in Ha Long City, Vietnam organized by Green 

Hub and Pacific Environment with the Ha Long City Women's Union. Photo by Miko Alino. 
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"We should use household 
compost to nourish our kitchen 
garden. Urban farming is the way 
forward for safe food and healthy 
homes." 

          — Raju Sankaran 
              Green Army Mentor 
               
 

“Waste workers and 
wastepickers in the informal 
waste economy are the 
backbone of the collection 
and recycling system of 
waste. This sector has 
historically contributed to 
the formation and 
strengthening of recycling in 
the country. Their 
contribution needs to be 
recognized.  

—Nalini Shekar 
Hasiru Dala, Bengaluru 
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VOICES OF      

“It takes the power of the heart to be able 

to run a Zero Waste program. That power 
stems from knowing how much waste we 

generate and the disaster that too much 

waste can cause.”  

       —Ria Ismaria 
 Zero Waste Community Leader 
 Bandung, West Java, Indonesia 

ZERO  
WASTE 

We guide women to 

nurture nature. 
Composting organic 

waste returns nutrients 

back to nature, 
 

—Saraswathi Odian 
Education Officer 
Consumers Association 

of Penang 
 

“The Brand Audit 
exercise will reinforce 
the need to put in 
perspective the 
importance of using a 
life cycle-based 
approach to 
packaging, 
integrating the 
informal waste 
workers in resource 
recovery, choosing 
recycling over 
incineration, and 
emphasizing the 
need for companies 
to take responsibility 
in ensuring the end-
of-life waste 
management of their 
products.” 
 
—Pinky Chandran 
Solid Waste 
Management Round 
Table, Bengaluru 
 



 
330 Eagle Court Condo 26 Matalino Street 

Barangay Central, Quezon City  

1101 Philippines  

PHONE:     (+63 2) 436 4733 

WEBSITE:  www.no-burn.org 

FACEBOOK: GAIA Asia Pacific   |   TWITTER: @ZeroWasteAsia   |   INSTAGRAM: @gaia.asiapacific 

GAIA is a worldwide alliance of more than 600 grassroots organizations and individuals in 88 countries, 

whose ultimate vision is a just, toxic-free world without incineration. The network’s two-part strategy is 

stopping unsustainable practices and advancing solutions. Since GAIA’s founding meeting in South Africa in 

December 2000, we have grown to support major civil society movements on every continent. Our greatest 

strength lies in our membership, which includes some of the most active leaders in environmental health and 

justice struggles internationally.  


